
Getting the most out of your Oxfordshire Artweeks exhibition              
This list is not exhaustive – we merely hope it provides a useful starting point. 

Your festival guide entry 
Many visitors make their choice of whom to visit based on this alone.  

Choose a striking image for the festival guide. We recommend you choose an image that is as close to square as 

possible. Ideally, it would be strong in colour and as eye-catching as possible – test this by printing it out at the size 

of a stamp. It needn’t be a whole piece - a detail might work just as well. 

Technical specifications:min 800 x 800 pixels; from 1MB to 4 MB  as a png gif jpg or  jpeg. 

This will be accompanied by a line of text, just ten or twelve words to describe your exhibition. Choose them 

carefully! If you are exhibiting as an individual, or within a pair or trio of artists, you exhibition will be listed 

underneath your names so there’s no need to repeat them. 

Fifty thousand festival guides are distributed each year, alongside leaflets and posters promoting the open studios 

concept and the Artweeks festival as a whole. 

Opening hours 
If you can, keep your opening hours simple as visitors often don’t take note of irregular times/days. We recommend 

opening every day 12-6 (12-8 on Thurs) so you don’t miss any potential sales. 

Using the free artist gallery on the Artweeks website 
If you have registered and paid for Artweeks membership on-line, you have the facility to add a small artist’s 

biography, an image of yourself at work and six additional images of your art in a dedicated on-line 'gallery' that will 

be live from March-December, automatically linked to your on-line exhibition listing. This gives your work greater 

visibility by providing you with a continuous updateable presence throughout the year where you may display 

descriptions of additional forthcoming exhibitions, and contact details and, even if you have your own website, 

populating this artist gallery maximises your online visibility and is great for search engine optimisation. 

These galleries are also useful to prospective visitors, enabling them to make an informed decision about which 
venues to visit during May and website visitors may contact you any time to buy something they have seen on-line. 

Using the Artweeks ‘umbrella’ more broadly 
Artweeks is a well-recognised and long-established brand. By promoting your own exhibition as part of this festival, 

using the logo on your printed materials and Artweeks-branded signage, you make visitors who might otherwise be 

shy of entering an art exhibition or artist’s studio feel welcome. We also ask that neighbouring venues encourage 

their visitors to travel on to one another for maximum mutual benefit. In some areas, local artists group together to 

produce additional trail maps to facilitate local navigation. 

Producing your own publicity material 
Although Artweeks provides a tried-and-tested vehicle to promote your exhibition broadly to the interested general 

population of Oxfordshire, we encourage all artists to do additional marketing for their own venue, using the logo to 

maintain the strength of the brand  – inviting friends, families, colleagues and neighbours personally, sending details 

of the exhibition to your own mailing list, and putting up your own posters in local shops alongside the festival guide 

and general leaflets that explain the open studios concept, for example.  



Using the local media 
You can send information about your exhibition to your village newsletter and local rags in the spring. 

In addition if you have an interesting story/angle that you feel might be appropriate for publication get in touch. We 

recommend that you write a paragraph of additional information about your work and the forthcoming exhibition 

that might interest the local media and send it either to them directly, and/or to the Artweeks office with 

accompanying images. We use these as we put together teasers and features to interest magazines (Feb/March) and 

newspapers and radio (April/May). For individual artist stories, Artweeks an often help place stories by adding 

editorial credibility. 

Using social media 
Set up a facebook page/twitter account and use it as a blog/communication tool.  

Artweeks has an active facebook page and we encourage you to engage with it so that you are informing the 

Artweeks office and the interested public of your latest work, as well as networking with other artists. 

Work with your neighbouring venues to promote one another 
Contact the venues near you and swop fliers, encourage visitors to go on to neighbouring venues and even create 

local trail maps to facilitate this. 

Signpost vigorously 
In the day or two before your exhibition, put out directional posters on all routes into your venue (where you are 

legally able to) clearly directing people to your venue. (You can add directional arrows to Artweeks blank posters). 

Take particular care to direct drivers to your exhibition from wherever sat-nav might direct them! 

Make your exhibition venues itself as obvious as possible to passers-by. If it is within a larger place (such as a school, 

arts centre orleisure centre), you may need to have clear signage within the site. 


